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Virtual chat with 
Lisa Pickles, Sr. Director 
of Media Strategy & 
Planning at Comcast.

Agenda

Telecom landscape and 
trends.

Telecom persona 
insights.



Telecom 
landscape and 
trends



In the news

01. 5G expansion



580M
5G mobile 

subscriptions by the 
end of 2021

Source: Ericsson

01. 5G expansion

1M
new 5G mobile 

subscriptions every 
day



Download speeds

Latency

Connection density

Reliability

01. 5G expansion



In the news

02. The future of work



Source: Gartner

02. The future of work

74%
of companies plan to 
permanently shift to 
remote work post-

pandemic



Source: whistleOut

02. The future of work

1/3
of people say that a weak 
internet connection has 
prevented them from 

doing their work

43%
of people have had to 
use their phones as a 
hotspot to get work 

done



Source: Nielsen

02. The future of work

65%
of people watched TV or 
streamed video content 

during work breaks

50%
of people watched TV 

while working



US digital ad spend within Telecom

2017 2018 2019 2020 2021

Spend (billions) $7.45 $9.89 $12.49 $13.99 $17.21

Source: eMarketer

23% YoY 
growth
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Telecom persona 
insights



Ogury Active Insights is a data 
modeling and visualization 
solution, which brings to life 
Ogury’s unique, reliable 
personification data. 

Demographics

Audience interests

Discriminant keywords

→
→
→



Source: Ogury Active Insights

Are switchers

Are streamers

Are security 
safe

Are techie

Are 
entertainment 

enthusiasts



Get to know today’s
“Sports Streamer” 73% are male

2.63x more 
interested in 
personal investing

43% are between
the ages of 25 to 44

4.58x more 
interested in air 
travel

1.43x more 
interested in home 
security

WINE | CHANNEL | NEWS | SUMMER

38% of “Female Sports 
Streamers” are above 55 
years old, compared to 25% 
of “Male Sports Streamers” 
being above 55.



Unlock insights on 
your target 
audiences.



Nurses Teachers Military

64% are female

31% are between 25 – 34 years old

5.25x more interested in 
health and fitness

STUDY | MATCH | PUZZLE

2.54x more interested in 
online gambling and betting

58% are female

62% are above 35 years old

14x more interested in adult 
education 

ANIME | VIRTUAL | QUIZ

2.96x more interested in 
extreme sports

69% are male

37% are below 34 years old

3.32x more interested in 
news, politics and economics

NAVIGATION | NEWS | PHYSICAL

4.36x more interested in 
boardgames and card games 



Nurses

Implement a strategic activation strategy

Military

Teachers

Keywords

Nurse
Medical
Study
Match
Puzzle

Keywords

Teacher
Teaching
Anime
Virtual
Quiz

Keywords

Military
Army
Navigation
News
Physical



Key takeaways

Adoption of 5G will 
continue to support 
the future of remote 
work.

Marketers should have 
a thorough 
understanding of their 
consumers’ evolving 
interests and 
behaviors.

Brands should 
implement strategic 
activations based on 
the nuanced behaviors 
of their key audiences.
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Thank you.


